
COMPANY PROFILE



is an Events, Activation and Digital Marketing Agency. Our services include              
partnership marketing, activation management, content creation, PR and digital
solutions. Our expertise expands to more than two decades of solid works and
campaign, that allowed us to work with various brands in different industries. We strive campaign, that allowed us to work with various brands in different industries. We strive 
to develop effective campaigns that are specifically unique and tailored fit to audiences 
and target market. Our aim is to make a meaningful impact on all our projects and 
partnerships. We have extensive experience in nationwide merchandising and trade 
programs across various regions of the country through our local network. Our focus is 
on authenticity in digital content creation, as exemplified by our "Reels on Reals" 
program which emphasizes real influencers and engagement through Reels.

TA-FBDI Advertising Corp
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BUILDING RELEATIONSHIPS AND PRACTICING THESE OUR 
CORE VALUES ARE INTEGRAL TO OUR WORK WITH CLIENTS 

AND PARTNERS

“WE DO NOT JUST CREATE, WE INSIPIRE”



SOCIAL MEDIA MANAGEMENTS

PHOTO AND VIDEO PRODUCTION

GOOGLE ADS AND ANALYTICS

PRODUCT SAMPLING

MERCHANDISING AND VISIBILITY

NATIONWIDE AND LIVE EVENTS

BOOTH INSTALLATION

MARKETING SOLUTIONS

PUBLIC RELATION AND
INFLUENCER MARKETING

SERVICES
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OUR PARTNERS
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CREATING CSR PROGRAMS THAT ARE ALIGNED TO THE BRAND’S IDENTITY  

CAMPAGNS / CSR EVENTS



GRUPO SAPATERO
In an effort to help uplift the shoe industry of Marikina City emeative through Pioneer 
Contact Bond  launched the Grupo Sapatero program. is is an association of local 
shoemakers and manufacturers that provides free training and workshops for its 
members to continue the art of crafting quality shoes.

CAMPAGINS / CSR EVENTS



ANM ANG PAGTATAPOS
We successfully conducted the event “Ang Pagtatapos” where we featured the Prestone 
Anak ng Mekaniko Scholars as they walk from hardworking scholars to career-driven 
individuals after reaching out to their families when the program started. 
Conceptualization development of collaterals and souvenirs up to the post event 
accomplishments were handled by emeActive.



A Program to teach the participants on new and correct maintenance of modern jeepneys 
and emphasize the importance of Prestone in keeping their units in its best condition and 
to last longer.

SUGOD GARAHE



BEAR BRAND
LAKI SA GATAS
A nationwide activation of Nestle Philippines’ launched in 2006 wherein Bear Brand 
visited hundreds of public schools in partnership with (FNRI-DOST) to promote and
educate students, parents, and teachers the value of  drinking milk.



Eveready, the well-known battery and flashlight manufacturer, has set sail into new waters 
with their latest branding initiative. As part of their efforts to establish a stronger presence 
in the marine industry, Eveready has painted one of their boats with their
distinctive red and White colors.

EVEREADY
BOAT BRANDING



WE CONCEPTUALIZE BOOTH INSTALLATIONS FROM DESIGN, PRODUCTION
AND EVENTS MANAGEMENT 

BOOTH DESIGN & INSTALLATION





A 3-day event managed for Warhawk Nutrition for the coordination and briefing of exhib-
it contractors in 13 booths dressed up and managed by the agency.

WARHAWK EXHIBIT
CAGAYAN DE ORO AND CEBU



e launch of the Paw Park in SM Malls is a way of letting their devoted patrons know that 
they are pet-friendly and that customers will enjoy to shop and unwind with their fur 
babies by their sides.

GANADOR PAWPARK



WITH OUR NETWORK NATIONWIDE, WE CAN IMPLEMENT PROGRAMS 
MAKING IT MORE COST EFFICIENT TO CLIENTS.  

NATIONWIDE PROGRAMS



Product sampling of Prestone Car disinfecting wipes and Clorox disinfecting wipes from 12 
different malls. is event aimed to promote Tatak Prestone Community Facebook page 
to its 17,784 registrants.

PRESTONE 
MALL SAMPLING



Nationwide activation and product sampling in 46 AREAS IN MM, 10 IN CEBU, 10 IN 
DAVAO 

LOLA REMEDIOS



Loyalty Program focused on maintaining the good relationship between   Eveready and its 
loyal exclusive/non-exclusive buyers/sellers. With continuous monitoring of quarterly sales 
accompanied by established point system, coordinators select qualifying stores to win 
prizes based on the display of Eveready products and merchandise. 

EVEREADY LOYALTY
PROGRAM | MYSTERY SHOPPERS



A nationwide event sought to expand the reach of Eveready products outside standard 
sales channels and utilize the commonplace, welcoming sari sari stores as significant 
distribution channel.

WE ARE EVEREADY
SSS CARAVAN



DEVELOPMENT OF MERCHANDISING COLLATERALS. FROM DESIGN TO INSTALLATION.  
WE CONCEPTUALIZE UNIQUE MERCHANDISING MATERIALS SUITED FOR YOUR BRAND.  

MERCHANDISING | COLLATERALS |
VISIBILITY



Conceptualized and developed store merchandise in line with the Filipino culture of 
smelling /touching products prior to purchase.

AUTOCARE



A comics type of calendar telling the stoy of the Prestone scholars and their 
auto mechanic fathers.

PRESTONE CALENDAR



WE ORGANIZE EVENTS FROM  CONCEPTUALIZATION TO EXECUTION 

LIVE EVENTS



To show appreciation by reaching out to the families of auto mechanics and create and 
endearing story representing their real situation and the years after the  hardwork of these 
young professionals.

ANM ANG PAGTATAPOS



Numerous automotive clubs and auto enthusiasts participated in brand presence both 
online and on-ground. By creative content materials shared on Social media accounts, 
the agency increased awareness for potential automobile buyers and those interested in 
auto care and automotive maintenance.

OTOFEST



A successful event for Cosco Shipping Lines Philippines celebrating their christmas party

COSCO
SHIPPING LINES PHILIPPINES



We successfully promoted the latest running shoes of Nike and the yearly running event 
through partnership with online influencers and a blogger conference. Mounted the 
event that featured Nike Brand Ambassador Allyson Felix that served as the kick off 
activity to the Nike We Run in Marikina.

NIKE “WE RUN MANILA”



A 7-day product launch for Avene Clearance Solaire sunscreen held in Boracay to shift 
sunscreen and try Avene Clearance. Dermatologists, make-up artists and other skin care 
experts were invited to talk  about the product along with prominent bloggers to 
promote on the said launch.

AVENE
PRODUCT LAUNCH



A service center launch in Clark to reinforce commitment to DHL’s valued customers in 
the Northern Luzon. We facilitated the development of collaterals and set up plan before 
and after the program.

DHL FACILITY OPENING



WSO: World Safety Organization celebrated their 28th annual symposium attended by 
more than 300 international delegates from different countries. e event was composed 
of plenary sessions, round table discussions, breakout sessions led by international and 
local speakers, awarding during the gala night and a closing ceremony.

WSO CONFERENCE



CONTENT CREATION USING “REAL INFLUENCERS” MAKING IT
MORE AUTHENTIC TO ITS TARGET MARKET  

REELS ON REALS



Reels developed by the agency  aimed  to give  tribute to auto mechanic fathers of Pres-
tone scholars as real influencers. 

DADDY MEKANIKOS



To uplift the shoe industry of Marikina City, emeactive through Pioneer Contact Bond  
launched the Grupo Sapatero program. is is an association of local shoemakers and 
manufacturers that provide free trainings and workshops for its members to continue 
the art of cratfting quality shoes.

GRUPO SAPATERO

REELS ON REALS



Utilizing the riders that use Honda Click motorcycle for social media 
contents and engagements to highlight the products, maintain a strong connection and 
provide up-to-date contents for every consumer of Honda Motors.

HONDA RIDERS



Real car enthusiast testimonials on using Prestone product as their brand of choice.

OTO FEST

REELS ON REALS



CREATIVES



LOGO DESIGN

CREATIVES



PRESKO CARAVAN
Whisper’s quality feminine products were highlighted by the creatives produced by the 
agency improving the brand’s visibility not just for the program itself but to the target 

CREATIVES



WHISPER
PRESKO CARAVAN
With P&G and World Vision , evident success in selected NCR campus tours engaged the 
students in an educational program that focuses on menstrual hygiene management to 
promote awareness and empowerment among young women.



DIGITAL MARKETING SOLUTIONS



As part of the corporate advocacy, we educated the general public on the significance of 
treatment compliance. is was done in conjunction with the unveiling of the brand's 
new Pharex compliance pouch product.

PHAREX HEALTHCORP



By creating initiatives that constantly positioned the brand as a thought leader by show-
casing its skilled physicians, healthcare products and services, and its gratified corporate 
clients, we enhance the image as the leader in preventive and wellness healthcare.

HEALTHWAY
PHILIPPINES



Managing creative content in all social media platforms of ADM through crafted videos, 
online content and boostings on a monthly basis all by the agency’s creatives
department.

FOOD & PET
ANIMAL NUTRION CAMPAIGN DEVELOPMENT



FUJITSU
PHILIPPINES INC.
Developed explainer videos for Fujitsu Philippines Inc. that aimed to introduce launch, 
use with the objective of being a sales tools for their agents.



HONDA
Creative contents that highlight the product maintain a strong connection and provides 
up to date contents for every consumer of Honda Motors.



PROJECT AVENGERS
Tapping community of riders for social media content and engagements.



TRANSCENDENTAL
MEDITATION
Activation campaign in the Philippines for a simple type of meditation to show the 
vitality of “Me Time” for every individual. How to be stress-free and more productive 
through effortless transcendence.















CONTACT US

THEMEACTIVEXFBDI

+63189513728    |    +639178328572

WWW.THEMEACTIVEFBDI.COM

LHARA URQUIOLA
lhara.urquiola@themeactive-fbdi.com

AIR URQUIOLA
air.urquiola@themeactive-fbdi.com




